
CDI BEST PRACTICES TIP SHEET 
 

Cover Letters 
 

 
 
 
The cover letter plays a powerful role in a successful and expedited job search. Yet, many job seekers 
don’t realize this and avoid them due to the challenge writing one can present to someone who doesn’t 
specialize in their craft. Yet, many career professionals undervalue cover letters and allow job seekers to 
dictate whether they want to purchase one or not.  
 
Here are a few interesting facts to consider if you are on the fence about writing cover letters.  
 

1. Some prospective employers will throw out a resume that isn’t accompanied by a cover letter.  
 
By always having a cover letter that “sells” the job seeker, this risk is removed. It’s better to have a 
cover letter ignored or thrown out than have the resume pitched because it didn’t include a cover 
letter.  
 

2. If only 20% of job seekers use cover letters, then any professionally written letter will make a 
candidate look all the more savvy than other applicants. This approach applies to all job seekers, 
regardless of their professional level.   
 
Again, it’s not even about reading it—it’s the perception that this person wants to make a good 
impression. When you create letters for your clients, you increase their professionalism.  
 

3. The cover letter crosses the bridge to the reviewer and says, “See how perfect I am for your job.” 
 
Yes, we know the resume needed to be customized, but the cover letter can name drop, skill 
match, iterate small issues the resume cannot address effectively, and sell the candidate.  
 

4. Cover letters are profitable for you to create without requiring a lot of your time.  
 
Let’s face it, your cover letters fill a need your clients have. Once you have mastered an effective 
strategy, which you will see demonstrated in this tip sheet, you should be able to whip them off 
quickly for a client once you have written the resume. More revenue per client while giving them a 
greater chance of success is a win-win.  

 
So, read on to learn all the juicy strategies for writing and pricing cover letters and e-notes.  
 
We're discovering that more and more new and even seasoned writers skip this crucial package add-on 
for their clients due to either not understanding the potential ROI and/or not being sure where and how to 
start to create a letter that sells. We strive to answer these questions in this tip sheet.  
 

Cover Letters: Yay or Nay 
 
When asked whether the cover letter is worth utilizing in today’s workforce, our team of industry 
professionals answered with a resounding, “yes!”  
 
One industry professional pointed out: There is only one instance you do not need to include cover 
letters, and that is when the job posting asks applicants not to include one. 



 
Submitting a mere resume is very often perceived by hiring managers as an indication of laziness. The 
first thing a hiring manager reads needs to sell a client in 200 words or less.  
 
Teaching Clients 
 
Sending a Cover Letter as an Email vs. Attachment 
 
Cover letters are written to be read; hence, the location of the cover letter is paramount. 
 
Industry professionals are of two opinions: 
 
1. Add the cover letter to the body of the email to achieve the following: 
 

 Eliminate the possibility of the attachment landing in spam or junk. (Often, company firewalls are 
set up to reject unknown or unauthorized emails with attachments for fear of viruses.) 
 

 Make it easier for the hiring manager to skim through and obtain a proper introduction to your 
client before opening the attached resume. 

 
2. Attach the cover letter in the email to achieve the following: 
 

 Create a professional transition from the email to the cover letter. 
 

 Distinguish the cover letter from an email, the latter of which is highly condensed and less formal. 
 
When utilizing option two, industry professionals suggest including the cover letter as last page of the 
resume so that when scanned by an applicant tracking system, keywords in both the resume and cover 
letter are included.  
 
It’s also encouraged to include an e-note in the body of the email when there is an attachment. E-notes 
are shorter versions of a cover letter and designed to act as a professional introduction to the attached 
resume and cover letter. We discuss e-notes in more detail below.  
 
Opinions aside, be sure to follow the instructions on the application. If the application asks that the cover 
letter to be uploaded as a separate document from the resume or placed in the body of an email, the 
client must do so. 
 
Cover Letter Customization 
 
A cover letter would not be a cover letter if it is not customized or customizable; hence, all industry 
professionals agree that the cover letter must be tailored or able to be tailored to a job posting. But how 
can a candidate submit a “custom” cover letter to multiple jobs? Is there a way to leave your client a 
formula to tweak the cover letter on their own? Here is what industry professionals suggest: 
 

1. Offer the client insight for tweaking the cover letter or e-note to different jobs. 
 

2. Develop a template for the client to use for creating future cover letters.  
 

3. Create a Cover Letter Cheat Sheet with best practices and tips on customizing the letter. 
 

4. Offer coaching sessions to the client on targeting steps to tweak the cover letter to different jobs. 
 



Keep in mind that while it’s important to direct job seekers on how best to construct their cover letter, be 
sure to avoid a missed opportunity to provide additional services. When possible, advise clients to return 
for custom letters for positions that vary a great deal, or at the least, for a cover letter edit. 
 
One industry professional offers a packet of customized letters for different scenarios. e.g., one cover 
letter for responding to a recruiter and another for responding to a job posting.  
 
Another industry professional warns that the lack of follow up and coaching by experienced resume 
writers results in diluting the entire resume package efficacy and is a big reason why at least 25% of 
clients come to fix another writer’s “mistakes.” 
 

Packaging & Pricing 
 
Package vs. Standalone 
 
Cover letters are typically offered as part of a resume package. However, some industry professionals 
also give the option to purchase as a standalone service. 
 
Laura DeCarlo, CDI President, suggests always including a cover letter in package options and then 
offering it as a standalone at a higher a la carte price for clients who wish to pick and choose. 
 
Pricing Options 
 
There is no one size fits all when it comes to cover letters, thus, prices vary among industry professionals. 
However, the majority of prices fall within a $200 and $400 range. 
 
Here are a few takes on pricing approaches and why: 
 
“AUD $150 per cover letter, and if there are multiple roles, then I'd do a deal - say two for $270. I also 
write selection criteria (this is an Australian government/public service requirement usually) that are 
written in a particular format, so I charge $200 per page for these. Usually, two-three pages and very 
much based on stories to demonstrate skills that match the criteria.” 
 
“The past year, I have been creating two versions of a cover letter—e-note and traditional—so that clients 
can navigate any application scenario they encounter during the job search process. As a standalone 
service, the two versions are an investment of $350. When purchased in a package, the client sees 
savings of $150, making the letters $200.” 
 
“$325 a la carte for a cover letter package of three letters (basically the same letter adjusted for three 
different audiences/scenarios.) In a package, this looks more like $200-225.” 
 
Headers, Greetings & Salutations 
 
Header Style  

How should you design a template for the cover letter? Simple: Mimic the template used on the resume. 
Industry professionals realize that this approach gives the document a consistent, cohesive, and 
congruent professional image and brand while allowing the reader to connect the letter to the resume. 
 
If an e-note is being used, the header isn’t needed and clients can simply opt for an attention-grabbing 
subject line and create a less formal greeting/salutation line. 
 



Greeting Style 

The majority of industry professionals agree with advising clients to conduct due research to locate the 
name of the recruiter who is managing the process and then addressing the letter to that person. This 
personalization is a preferred method, but it also reveals a lot about one’s work ethic, attention to detail, 
and business etiquette.  
 
The best places to find the names and contact information for whom to address the letter to are:  
 
 Company website. 

 
 Company LinkedIn page. 

 
 Calling the company directly (if phone calling is permitted) and informing staff the position being 

sought and asking for the name of the hiring manager. 
 
In situations where the client cannot find a person to address the letter to, the client can address the letter 
to the ‘Human Resources Manager’ in the addressee section. The Salutation used should be ‘Dear Hiring 
Manager.’ Another favorite salutation is “Dear Prospective Employer”.  
 
Why use “Dear Hiring Manager” or “Dear Prospective Employer”? A survey by Saddleback College polled 
2,000+ companies and found that the majority of employers preferred “Dear Hiring Manager” out of other 
generic greetings, such as “To Whom It May Concern,” “Dear Sir/Madam,” “Dear Human Resources 
Director,” etc. 
 
Postscript (P.S.) Line 

P.S. has gained some notoriety of late in the resume-writing world due to its subtle yet catchy approach to 
leaving a lasting impression on the reader. However, not all industry professionals care for this approach. 
 
The majority of industry professionals when asked if they used P.S. responded with “no.” Some went on 
to explain that if the P.S. was such an important topic, it should simply be included in the body and not as 
an afterthought. Others explained that powerful testimonials from third-party individuals do the best job at 
stealing the show. 
 
Writers who have used the P.S. line successfully explain that, if done correctly, adding P.S. at the bottom 
of the cover letter can draw the attention of the hiring manager to a critical point or achievement that will 
leave a lasting impression with the employer about the candidate's value. One industry professional 
explained, and Laura agrees, that the P.S. line can rock by acting as an effective strategy to guide the 
hiring manager to read the resume to uncover more about the candidate's milestones and connect via 
LinkedIn. 
 
While using the P.S. line is currently unpopular among resume writers, it is a recognized marketing 
technique. One could argue it is worth trying to potentially draw attention to your clients’ selling points and 
further set them apart from the crowd! 
 

Length & Format  
 
The overwhelming consensus is that cover letters should not exceed one page. Anything too long and 
verbose will not hold the reader’s attention. Of course, it’s important to advise job seekers to thoroughly 
read and follow the application instructions, as there may be unique situations that require a lengthier 
approach, such as for government or higher education positions. 
 



Given the busy schedules of recruiters and hiring managers, cover letters should be designed for quick 
reference with easy-to-digest information. To enhance readability, you can break content into 3-4 
paragraphs with no more than four lines of continuous text per paragraph. This creates ample white 
space and allows the reader to skim the content swiftly.  
 
Job seekers can also highlight their relevant skills or quantified achievements in a series of 5-6 succinct 
bullet points sandwiched between an opening and closing paragraph. 
 
One industry professional recommends keeping a cover letter to 200 words or less. The cover letter's sole 
purpose is to pique the readers' interest quickly and entice them to open the resume. With the cover letter 
serving as a first impression, the reader is forming a decision within a 60-90 seconds as to whether they 
will call the candidate. 
 
E-notes are even briefer and should not surpass the size of a screen. It’s also important for the job seeker 
to consider how the e-note will appear in an email message displayed on a mobile phone.    
 
E-notes versus cover letters: what’s the difference? 

Whether the e-note is used in lieu of a cover letter or complement one, they serve an important function in 
the modern job search since email is now the primary form of business communication. 
 
An e-note is a highly condensed introduction and unique value proposition composed as the body of an 
email. The e-note is especially effective when sent directly to the hiring manager, decision maker, or a 
networking contact with the resume attached. E-notes can also be leveraged when reaching out to a 
recruiter or requesting an informational interview. 
 
Many industry professionals have greater success with e-notes than cover letters and find the e-note is 
read more often than the cover letter. 
 
The primary difference between an e-note and a cover letter is the length, with e-notes being significantly 
shorter. The e-note should include a powerful subject line that incorporates keywords relevant to the job 
and that catches the reader’s interest. A high-impact subject line also eliminates the need for a lengthy 
opener, so the body of the email can get right to the point. 
 
E-notes highlight the most pertinent and valuable qualifications, experiences, and other important 
qualities the job seeker offers. They are typically not as formal as a cover letter but should still abide by 
the expected email etiquette with pleasantries and a quick “sell” on flagging or opening the resume. 
 
Another key difference is the method in which e-notes are submitted. Traditional cover letters tend to take 
a more formal approach. They are formatted with a letterhead at the top, including the name of the 
reader, company name, address, and other relevant contact info, much more typical of what you would 
see for a typical business letter. 
 
Suppose the job seeker is uploading a cover letter and resume in response to an online posting. In that 
case, a traditional cover letter that matches the branding elements of the resume will be much more 
visually appealing than a plain text message format that you see with the e-note. Also, for executive-level 
candidates, the traditional letter may work best due to its formality and more customary presentation. 
 
Effective formats 

Cover letter formatting is dependent, to some degree, on the unique client you’re working with, the 
industry they’re in, and how the job description is worded.  
 
Our industry professionals shared their best practices and favorite formats, including: 
 



 Composing a punchy, right-to-the-point introductory paragraph. 
 

 Highlighting key skills in the body of the cover letter with supporting achievements or stories. 
 

 Creating a short list of bullets, with each bullet providing evidence of a competency/requirement. 
 

 Featuring an impressive testimonial to demonstrate performance and gain a creative edge. 
 

 Limiting the use of strange fonts, graphics, tables, or columns that may not be scanned properly by 
ATS. 
 

 Applying adequate white space to present a crisp, clean, and easy to read format. 
 
Many industry professionals noted that compiling a two-column comparison with the “you need” on the left 
and the “I have” on the right―otherwise known as a “T chart or T-letter”―is a more effective way to 
present the job seeker’s best accomplishments related to the targeted position. 
 
Another way to break up content is to create attention-grabbing and easy-to-scan topic headings. 
Category headers might be, “HOW I EXCEED QUOTAS 25+% YOY” or “WHY I HAVE WON TOP 
INDUSTRY HONORS 8 OUT OF THE LAST 9 YEARS.” 
 
No matter the layout, all industry professionals agree that the most critical factor in effective formatting is 
breaking up the “wall of words” to enhance readability. 
 

Content & Approach 
 
Key topics to address 

When it comes to cover letter content, relevance is always the guide. The role and the company research 
should dictate the specific topics job seekers address in their cover letters. Careful examination of the job 
advertisement, company mission, vision, and values, and their products or services will allow you to get at 
the crux of what’s important so you can highlight why your client is the right fit for the role. 

The cover letter should not repeat or summarize information in the resume. Instead, the content should 
demonstrate an understanding of the hiring managers’ problems and how the job seeker has provided 
solutions to similar pain points. 

Here are the three main components that most industry professionals agree on:  

Make a connection. Cut right to the chase and explain how the job seeker can provide solutions to the 
employer's problems. This is of primary importance to decision makers and will resonate with them right 
away. Additionally, the job seeker can address the “why” behind their passion and interest for the role, 
industry, or company. This is where they can demonstrate their knowledge of company goals and make a 
personal connection with the reader. 

Address specific needs. Provide examples of the expertise, unique skills, value, and achievements 
related to the career focus and employer's goals. This section explains how their experience and 
accomplishments match what they are looking for and demonstrate their abilities through 
education/certifications and soft skills.  



This information can be presented in one or two brief body paragraphs or as a series of bullets that 
emphasize stated needs, such as numerical achievements related to the industry. The key is to provide 
“proof” that the job seeker meets all the requirements and has what it takes to excel in the role.  

Persuade the reader to take action. The closing of the cover letter should provide a brief overview of 
the value the candidate will bring to the employer and have a call to action. This allows the letter to end in 
a way that keeps the conversation going. 

The cover letter’s goal is to signal the candidate’s unique value proposition, reinforce their brand, 
emphasize their suitability for the position, and ultimately, present a solution to the employer’s problem. 

How to grab the reader’s attention 
 
A strong hook at the beginning of a cover letter will prompt the recipient to keep reading. While showing 
one’s value is the best way to capture attention, many writers recommended some unique and 
complementary methods to pique interest: 
 
Drop a name. Don’t underestimate the strength of social obligation in a job search. With this approach, 
you can provide the name of the referring person or a mutual connection, but make sure they are 
comfortable with the job seeker doing so. This approach can also explain the job seeker’s relationship to 
the organization and describe their motivation for applying for the job, for example, a family legacy in the 
company or industry and a desire to carry that legacy forward. 
 
Cite recent company news. Was the company recognized recently? Including a congratulations to a 
recent accomplishment will communicate that the client is up to date on the company’s goings-on and 
sincerely interested in the company. If the reader was recently quoted in a publication, mentioning the 
quote in the cover letter can create a connection between the job seeker and the reader. 
 
Start with a question. Asking a question grabs employer’s attention regarding the candidate's unique 
value and offerings while meeting the company’s strategic objectives. For example, “Are you seeking a 
Client Service Operations Manager with a passion for innovation and proven track record in driving high 
customer satisfaction?”  
 
Have a little fun. Keep the cover letter very people-friendly and draw out personality while upselling 
qualifications. This approach is unique because many cover letters repeat qualifications in a mundane 
manner and do not bring out the client’s personality. For example, rather than start a cover letter with the 
typical "I'd love to join your team" mantra, change things up and begin with the likes of, "Your team motto 
rocks!"  
 
How to close a cover letter 
 
Many industry professionals agree that a powerful call to action in the closing of the cover letter is 
necessary. However, most have moved away from the overly aggressive “I’ll call you next week” 
approach. In part, this is due to many job seekers not being comfortable with this tactic or committed to 
following up. It also feels presumptuous and can be an annoyance to recruiters or hiring managers. 
However, there may be exceptions, like in sales roles where tenacity and multiple touchpoints are vital to 
success in the role. 
 
Close with a final impactful statement reminding the recruiter or hiring manager that the client is a perfect 
fit for the job and politely request an interview. Ultimately, make it about the company and not about the 
job seeker’s needs. 
 
Here a couple of examples: 
 



“I am confident that my background in ABC combined with my skills in XYZ will be immediately 
impactful as your next [Name of Position]. Thank you for your consideration, and I look forward to a 
personal interview where we can discuss how I meet [Company]’s needs.” 
 
"I am excited to be a part of your team and look forward to contributing ABC to the XYZ project. I am 
available at your convenience for a phone call or in-person meeting.” 

 
Lastly, thank the reader for their time and close your letter with a professional salutation, such as 
“Sincerely” or “Best Regards.” 
 

Unconventional Strategies 
 
Cover letters need to convey a thoughtful career story in a relevant, strategic, and concise way that 
relates to the organization's mission and/or values, goals, etc. They also must demonstrate how your 
client can solve a problem. The goal is to entice the reader to keep reading the rest of the cover letter and 
the resume and reach out to the job seeker for an interview. 
 
That said, when combined with an unconventional strategy, cover letters can be very impactful. Here are 
some unique approaches: 
 
Tell an interesting story. Share a brief story behind a key accomplishment that highlights the job 
seeker’s personality and thought process. This can be a great way to communicate overall job fit from 
both a technical and company culture perspective, especially since more employers are hiring for culture 
versus technical skills. For example, one writer was working on the cover letter for an HR executive and 
began the cover letter with a brief story of how the client scaled a windmill when working for an energy 
company to gain a first-hand understanding of the business. 
 
Lead with an inspirational quote. Use a quote that describes the candidate’s work ethic and its relation 
to the employer’s needs. This can come off as cliché if you simply include a quote for the sake of having 
it, but if you can relate it to the candidate’s experiences, skills, and other unique talents, it can add 
significant impact. 
 
Address pain points. Diagnose a potential employer problem and explain how the candidate will 
alleviate the “pain.” You can imagine the employer’s biggest problem by putting yourself in his or her 
shoes. For instance, if the organization is growing fast, the hiring manager needs help keeping up, or if 
the organization is large, it may be slow to react to market changes.  
 
Every organization has pain! Identify it and let the potential boss know how your client will help ease the 
pain. Here’s a sample Pain Letter: 
 

[DATE] 
 
RE: Enthusiastic and Hard-Working [TITLE] 
 
Dear Hiring Professional, 
 
Congratulations to you and the team at [NAME OF COMPANY] on [RECENT SUCCESS]! That’s a 
feather in your cap and tremendous affirmation from the marketplace. 
 
I can only imagine that given [NAME OF COMPANY]’s rate of growth, your sales team is in desperate 
need of help to continue this expansion. 
 
Before I sold my powerhouse insurance office, as the Director I was able to secure 142 sales in FY14 
to earn #2 agency ranking for all of Houston and with only 4 of us! We had to keep our customers 
happy while continually pursuing new business at the same time. We made it work and grew sales to 



earn #1 ranking for dual/special needs program sales by building high-performance teams and training 
agents on sales efficiencies, product benefits, and business development. 
 
If you’ve got a need for the district sales manager and a minute to chat I’d love to learn more about 
[NAME OF COMPANY] and share a bit of my story with you. 
 
Thank you for your valued time, 
[NAME] 

 

Special Situations 
 

How to approach job seeker challenges  
 
Although the bulk of a cover letter should focus on the job seeker’s selling points and the value of their 
contributions, it also provides an opportunity to broach unique circumstances and challenges. Of course, 
addressing these are always dependent on context. Make sure that anything you address is only shared 
because it’s something the resume couldn’t do.  
 
Here are some special situations that can be tackled in the cover letter: 
 
Industry change. Highlight how the client’s experience translates well into the new industry, focusing on 
transferable skills and the value of their contributions and fresh perspectives.  
 
Out of work/Return to work. An employment gap should be addressed on the resume; therefore, it may 
not need to be mentioned again in the cover letter. However, it may need further explanation in the cover 
letter if the time gap has been for an extended amount of time. Always call out the activities the person 
has done to keep their skills up to date, such as professional development activities, education, 
volunteering, or community give-back projects that they did during that time. 
 
Layoffs. Topics such as terminations and “reasons for leaving” may be mandatory in some online job 
applications. Still, when it comes to a cover letter it’s important not to dwell on anything negative or 
misleading to the reader. If a layoff was due to a company decision (i.e., downsizing or restructure) 
versus a performance issue, you may wish to clarify that briefly. Otherwise, these topics are better 
discussed in an interview and only if the hiring manager brings them up. 
 
Relocation. Relocating is worth mentioning if the client is in the process already and wants to hint that it 
won’t be an expense incurred by the employer. Another appropriate topic is when a client is moving from 
a higher cost of living area to a significantly lower one. The job seeker can let the employer know that 
they recognize the cost-of-living difference and are not expecting the same compensation.  
 
One writer recently worked with a candidate who had been working in the Middle East for many years and 
was relocating to Australia, where he had full working rights. Crafting the letter included the text, 
‘imminently returning to my native Sydney after my most recent project in Syria’ addressed the fact that 
he was actually Australian and that he was on his way home, so could start a new role shortly. 
 
Here is another example from Laura DeCarlo, where her client was making a career change that would 
involve a lower salary and the client wanted to stop scaring employers away when his resume and letter 
were part of a mandatory online application that asked for salary. Check out the third paragraph for how 
she inserted transferrable skills, overcame the pay and career change hurdle, mentioned the company, 
and knew what buttons to push: 
 

Dear Prospective Employer:  
 
When I saw your advertisement for a Material Control Clerk I knew I needed to apply right away.  
 



With an entire career dedicated to the receiving, stocking and disbursement of material and equipment 
in both transportation and warehousing arenas, I can seamlessly step into your open position. Further, 
as my included reference letters will attest, I am a loyal and committed worker who doesn’t slack and 
is always looking for a better, faster and more efficient way to meet company goals.  
 
While I understand you are seeking someone with minimal experience, I want to assure you that my 
experience level is not indicative of someone who isn’t going to stick. I am very lucky to be in a 
position where financial compensation doesn’t have to be my goal, but rather quality of life can be. I 
left a rewarding career with FedEx fully intent on knowing I would be starting over to stay in the 
profession I am passionate about. I’m looking for a DOD contractor who would benefit from my skills in 
a logistics/materials capacity, and Lockheed Martin is exactly where I want to be. In exchange, you 
give me a chance to get out of a truck 8-10 hours a day in the Florida heat and stop having to work 
national holidays. Can you imagine working Christmas Eve and Mother’s Day every year?  
 
I’m confident you won’t find a more personable, hard-working individual to join your team in the 
material control area. I’d love to meet with you and any leaders of the team to show you just how 
committed and effective I can be.  
 
If you are ready to consider a talented professional who matches your position, please contact me at 
your convenience.  
 
Thank you for your consideration.  
 
Sincerely, 
Name  

 
Encouraging clients to be upfront about red flag situations can help a recruiter or hiring manager make 
sense of a resume they otherwise may not understand, however, each situation should be handled 
individually. In most cases, a concise explanation and a positive approach may prevent a candidate from 
being eliminated.  
 
Placing challenging information in the middle of the cover letter will allow the all-important "first 
impression" to be made and the critical "last impression" to remain at the forefront of their mind as they 
walk away. Honesty is the best policy here, but there is nothing wrong with a slightly positive "spin" on 
even negative situations. Focusing on what was learned, how the experience made the individual a better 
person or candidate, and highlighting skills acquired during a hiatus works well to keep the focus on what 
a candidate offers to a company, instead of their perceived "failures". 
 

Conclusion 
 
This tip sheet aims to encourage you to see the value that cover letter bring to job seekers. Cover letters 
serve to make a direct connection with the hiring manager/reader and communicate the unique value of 
the candidate for each specific role.  
 
We trust that this document's tips will provide ample knowledge and resources for you to include cover 
letter creation as a part of your business. 
  



Special thanks to CDI members who contributed to this discussion: Don Orlando, 
Katie Pelton, Lynda Bundock, Debbie Marshall, Lotte Struwing, Anne Galloway, 
Mandy Fard, Elizabeth Craig, Miriam O’Connor, Pierre G. Daunic, Anne Hull, Lori 
Jazvac, Matt Warzel, Kate Williamson, Arleen Abrams Lieberman, Katherine Miller, 
Alana Henry, Clair Levy, Rosalinde Rosado, Lucie Yeomans, Betsy Shepard Reed, 
Zakiyyah Mussallihullah, and Laura DeCarlo. 
 
Curated by Laura Hartnell and Robert Dagnall; edited by Rachel (Vander Pol) 
Raymond, Michelle Lopez, and Laura DeCarlo.  

 

 


